
Communication Brief 

 
 Who is the target market? 

Young adult and mid-age (men and women) are the target audience. mostly between 18 to 60, 
medium and high class.  

  

 What are the business objectives and goals for the website? These are goals set by the 
client. 

The business goals are: 

easy navigation, enough information, easy to find location or order online, 

 

1. Project Summary 

The Coffee Bean & Tea Leaf was born and brewed in Southern California since 1963, The 
Coffee Bean & Tea Leaf is the oldest and largest privately held specialty coffee and tea retailer in 
the United States. it has locations across the country. Its  worldwide 

All stores operated in Southern California, Arizona, Nevada, New York and Florida are Kosher. 
You will see a Kosher Certificate prominently displayed in these stores. 

Additionally, all of coffees and teas as well as the powders used to make our beverages are 
Kosher. The availability of Kosher certified food varies by location. 

 They are staying connected to the harvest by purchasing directly from the growers – without 
middlemen, wholesalers, or importer-exporters. 
 Their main goals of the site is to sell coffee and tea and help costumer to find a location. 
Website is organized and easy to navigate. However, the main issue is to fine the location,  we 
have to go deep to find it. 

1. Audience Profile 

young adult, adult, and mid-age (men and women) are the target audience. mostly between 18 to 
60, medium and high class. they can be students, visitors, tourists, business men/women, house 
wife, low-income, medium or high levels. 

1. Perception/Tone/Guidelines 



the website have too much information and need to be more organized with better navigation 

1. Communication Strategy 

easy navigation to find closest location, shoo online, and introduce the products with the simple 
and unique design to remember. .  

1. Competitive Positioning 

urth caffe is the most competitive one. the website is welcoming and warm withe less imageries 
and more useful information.  

1. Targeted Message 

high quality product and services 
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